


CenterState CEO is pleased to present its 2017 Economic Forecast Report for CenterState New York.
The Economic Forecast Report is a source of strategic insight on regional, state and national
economic trends. This robust report is developed annually with the input and expertise collected from
CenterState CEO members through detailed surveys and moderated focus sessions with support from
Research & Marketing Strategies, Inc. (RMS), a third-party market research firm. It also includes
data from Manpower, Inc. on industry, occupation, employment, and earnings expectations through
2020. Collectively this information provides a unique tool you can use throughout the year

as a source of strategic information across industries.
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Forecasters’ Outlook

2016 Perspective 2016 Trends & Pressures

What were your business projections for 2016? What were the major trends and/or pressures that
dominated your industry sector this year?

Major Trends/Pressures
Employee benefits and costs 359,

Regulatory requirements/changes 339

Availability of skilled personnel/
workforce development 29%

Domestic economic conditions 24
Stagnant/declining markets 249
23%
18%0
18%
13%0

Developing new products/services/markets

Keeping pace with evolving technologies

How did your business actually fare in 20167 Changing customer preferences
Domestic competition
Organizational realignment

New business methodologies 9%

Global economic conditions 8%
Domestic political leadership
Materials/supplies/equipment

I $
O\
O\

Note: Respondents each selected multiple trends and/or pressures.

Compared to your industry sector peers in 2016,
how is your business performing?

Better than our peers
The same as our peers

Worse than our peers [l 4%

Unsure



Forecasters’ Outlook Prepared by @MS

2017 Outlook 2017 Environmental Factors

What are your projections for 20177? To what extent do you expect the following
environmental factors will impact your company/

Overall sales or revenue 68% 24% 8% business in 20177
Jobs or hirings 23%6 S 8% No Extent  Modest  Significant
Products/services 51% 44% 5% glmpacf

Average client sales 49% 41% 10% 1 2 3 4 5

Corporate profits 49% 37% 14% Governmental policies and

o o structures - existing laws, 6% 7% 21% 26% 40%
Capital investments 44% 48% 8% government procedures, or the

Markets 36% 58% 6% current political environment.

Workforce and talent - the ability
to attract and retain the right people
in the right positions, and/or invest in
and develop the skills of the existing
workforce.

8% 8% 25% 31% 28%

Demographic factors -

the characteristics of the community

such as age, gender, racial and 21% 19% 28% 20% 12%
ethnic diversity, marital status,

family size, etc.

Competition - the number of similar
competitive product/service brands 9% 13% 35% 26% 17%
available.

Innovation and technological
changes - innovations within an
industry and the advancement of
technology as it applies to business
operations.

8% 17% 36% 27% 12%

Social and cultural forces -

the structure and dynamics of 18% 15% 34% 23% 10%
behaviors, beliefs, lifestyles, etc.

Transportation and logistics -

the ability to effectively and efficiently
move people and goods to markets, 38% 23% 19% 14% 6%

locally, domestically, and abroad.

Natural forces/resources -
the physical environment, and access ~ 51% 22% 17% 8% 2%
and availability of natural resources.
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Export Outlook Prepared by #,RMS

Exporters were asked for feedback on their exporting
experiences and export trends they see within their
industry.

What percentage of your business is currently in exports?

Less than/equal to 5% 47%

6-10%
11-20%
More than 20%

Do you currently export a
product or service?

How do you expect your export
business will fare in 20177



Forecasters’ Industry Outlook

Agribusiness

Prepared by ‘Q’?

2016 Year in Review 2017 Outlook
What were your How did your -

2016 projections? business fare? Jobs or Hirings 4P
Capital Investments 'V
Overall Sales A

or Revenue
Average Client Sales 4P
Corporate Profits A
Top Pressures/Trends Products/Services A
e Regulatory requirements/ e Developing new products/ Markets A

changes services/markets
e Stagnant/declining markets <~ Materials/supplies/equipment
e Employee benefits and costs
e Domestic competition

2017 Outlook
Jobs or Hirings A
Capital Investments 4P

Overall Sales A
or Revenue

Average Client Sales A
Corporate Profits A
Products/Services A

Markets 4P

Banking, Finance, & Insurance

2016 Year in Review

What were your How did your
2016 projections? business fare?

(0)
15%

85%

Top Pressures/Trends

e Regulatory requirements/changes

* Domestic economic conditions

e Employee benefits and costs

» Keeping pace with evolving technologies

MS

eeeeee h & Marketing
Strategies, Inc.




Forecasters’ Industry Outlook

Construction & Real Estate
2016 Year in Review

How did your
business fare?

What were your
2016 projections?

No Change

Decline

48%
52%

Top Pressures/Trends

e Regulatory requirements/changes

* Domestic economic conditions

e Stagnant/declining markets

< Availability of skilled personnel/workforce development

2017 Outlook
Jobs or Hirings A
Capital Investments ¥

Overall Sales A
or Revenue

Average Client Sales A
Corporate Profits 4p>
Products/Services 4P

Markets 4P

2017 Outlook
Jobs or Hirings 4P
Capital Investments 4P

Overall Sales A
or Revenue

Average Client Sales 4P
Corporate Profits 4)>
Products/Services 4P

Markets 4P

Energy or Environmental Systems/Services

2016 Year in Review

How did your
business fare?

What were your
2016 projections?

Decline

Top Pressures/Trends

 Domestic economic
conditions

e Domestic competition

e Regulatory requirements/
changes

e Stagnant/declining markets

* Developing new products/
services/markets

e Keeping pace with evolving
technologies



Government & Economic Development

2016 Year in Review

How did your
business fare?

What were your
2016 projections?

11% 11%

Growth
No Change

89%

89%

Decline

Top Pressures/Trends

o Employee benefits and costs
« Domestic economic conditions
e Organizational realignment

2017 Outlook

Jobs or Hirings 4P

Capital Investments A

Overall Sales A
or Revenue

Average Client Sales 4P

Corporate Profits 4p>
Products/Services A

Markets 4P

Prepared by @

2017 Outlook
Jobs or Hirings 4P
Capital Investments A

Overall Sales A
or Revenue

Average Client Sales 4P
Corporate Profits 4P
Products/Services 4P

Markets A

Health Care

2016 Year in Review

How did your
business fare?

What were your
2016 projections?

No Change

27%

64% . 9%

Decline

Top Pressures/Trends

< Availability of skilled personnel/workforce development
e Regulatory requirements/changes

¢ Employee benefits and costs

MS

eeeeee h & Marketing
Strategies, Inc.



Forecasters’ Industry Outlook

Higher Education

2016 Year in Review

How did your
business fare?

What were your
2016 projections?

25%

No Change

75%

Top Pressures/Trends

» Keeping pace with evolving
technologies

e Regulatory requirements/
changes

e Stagnant/declining markets

e Availability of skilled personnel/
workforce development

» Developing new products/
services/markets

e Changing customer preferences

2017 Outlook
Jobs or Hirings A
Capital Investments 4P

Overall Sales A
or Revenue

Average Client Sales 4P
Corporate Profits A
Products/Services A

Markets 4P

2017 Outlook
Jobs or Hirings 4P
Capital Investments 4P

Overall Sales 4P
or Revenue

Average Client Sales 4P
Corporate Profits 4p>
Products/Services A

Markets 4P

Credit: Syracuse University

Human Services & Not-For-Profit

2016 Year in Review

How did your
business fare?

What were your
2016 projections?

Decline

Top Pressures/Trends

e Employee benefits and costs

* Keeping pace with evolving technologies
e Organizational realignment



Prepared by Q%MS

eeeeee h & Marketing
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Manufacturing

2016 Year in Review 2017 Outlook
What were your How did your Jobs or Hirings
2016 projections? business fare? Y
Capital Investments A
2390 Overall Sales A
or Revenue
No Change
65% W, 12% Average Client Sales A
Corporate Profits A
Products/Services A
Top Pressures/Trends
Markets A

¢ Employee benefits and costs
e Stagnant/declining markets
« Availability of skilled personnel/workforce development

Small Business & Professional Services

2017 Outlook 2016 Year in Review

A What were your How did your
2016 projections? business fare?

Jobs or Hirings
Capital Investments 4P

Overall Sales A
or Revenue

54% . 37%

Average Client Sales A _
Decline

Corporate Profits A

Products/Services A
Top Pressures/Trends

Employee benefits and costs

Keeping pace with evolving technologies

Availability of skilled personnel/workforce development
Developing new products/services/markets

Markets 4p>




Forecasters’ Industry Outlook

Retail
2016 Year in Review

How did your
business fare?

What were your
2016 projections?

17% 17%

No Change

83% 83%

Top Pressures/Trends

e Changing customer preferences

e Domestic economic conditions

e Employee benefits and costs

< Availability of skilled personnel/workforce development

2017 Outlook
Jobs or Hirings A
Capital Investments A

Overall Sales A
or Revenue

Average Client Sales A
Corporate Profits A
Products/Services A

Markets 4p>

Credit: National Grid

Capital Investments

2017 Outlook

Jobs or Hirings A

>

Overall Sales A
or Revenue

Average Client Sales A
Corporate Profits A
Products/Services A

Markets 4P

Technology, Utilities & Telecommunications

2016 Year in Review

How did your
business fare?

What were your
2016 projections?

_Growth
No Change

Decline

Top Pressures/Trends
Availability of skilled personnel/workforce development
Developing new products/services/markets
Regulatory requirements/changes
Employee benefits and costs



Prepared by Q%MS

eeeeee h & Marketing
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Tourism & The Arts

2016 Year in Review 2017 Outlook

What were your How did your
2016 projections? business fare?

Jobs or Hirings 4P

Capital Investments A

Overall Sales A
or Revenue
i Average Client Sales 4P

Corporate Profits A

Products/Services A
Top Pressures/Trends

« Changing customer preferences Markets 4P
Domestic competition
Stagnant/declining markets
Employee benefits and costs
Developing new products/services/markets Credit: SMG Oncenter

Transportation
2017 Outlook 2016 Year in Review

What were your How did your
2016 projections? business fare?

Jobs or Hirings A
Capital Investments 4P

Overall Sales A
or Revenue Growth

No Change

Average Client Sales 4P ;
Decline

Corporate Profits 4p>

Products/Services 4P
Top Pressures/Trends

e Regulatory requirements/changes
e Stagnant/declining markets
e Employee benefits and costs

Markets 4p>

13




Forecasters’ Feedback: Opportunities & Challenges in 2017

Innovation & Technology

< Organizations stressed the importance of staying on top of new
technology to compete in the market place. Failure to adopt
technology results in a competitive disadvantage.

e Most organizations have added a new product and/or service as a
result of new technology. However, in many cases, these new
offerings don’t always replace old products/services, thereby

U T4 g ‘ . .
< requiring management of more products and/or services.
o 7 b = - .
< F e Many organizations hoped that technology would lower costs;
2T ot o &F e 7 .
F however some report that any cost savings are offset by the
it A —4 — /| M T . . e
additional costs of ongoing employee training and/or technology
purchase/maintenance.
- e e 4 0 ANTD 4 ¥ &GN . .
. < With the growing use of technology and cloud storage, data
'’ y i LA 1) > —b o b A & . . -
security is becoming more of a concern.
r'GLLG 2NN A - -

e There was an overall belief that new technology is creating
opportunities for organizations to improve customer experience.

= Technology has increased exposure for many small businesses,
opening up new and broader marketplaces and allowing them
to grow.

e Organizations feel that more needs to be done by the government

& )& & - b | I \ 7 e/ . . . - .
to attract venture capitalists and business investments in the area.
A8 NG L J LALLM A4 - | - Iy
v - AL - G A v | = LA AT )



"“"Our business is
based on knowledge
from skilled workers.
The lack of skilled
workers will

slow growth.”

"“If we have a

trained workforce

in CNY, then companies
will relocate and
expand here.”

“Finding talented

staff to fill positions has
become a challenge.”

Prepared by @M :

Workforce & Talent

Organizations indicated that skilled employees are the most
significant asset for a business, yet the availability of skilled
personnel is a main concern.

There is concern from organizations about the availability of all
types of workers, from entry-level to highly skilled.
Organizations continue to face difficulty recruiting skilled workers
in the current marketplace, which can hinder growth; some
businesses are unable to take on additional work available to them.
There is a perception that the pool of skilled trade personnel is
shrinking in the area.

While organizations are often able to fill entry level positions,
there is a concern that those workers will then move out of the
area after gaining experience and becoming more qualified.

A lack of qualified workers results in increased overtime expenses,
as well as higher stress and fatigue among workers.

Maintaining a talented workforce within Central New York will
encourage local businesses to grow, as well as attract outside
businesses to the region. Organizations feel that more work can
be done to ensure talented workers stay in Central New York.
Some participants discussed collaborative initiatives with area
colleges for particular workforce skills, however they indicated
there may be additional opportunities for the region’s colleges

to develop programs around the needs of the local workforce.
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Forecasters’ Feedback: Opportunities & Challenges in 2017

Market Conditions & Business Climate

New Products/Services

Organizations have prioritized the development of new products
and services in order to sustain business growth.

New offerings will allow organizations to differentiate themselves
from competition.

Many organizations reported finding drone applications relevant
to their business.

The shift in health care services to have a stronger focus on
quality and patient-centric care is presenting an opportunity

for several organizations and industry segments.

Collaboration, Re-alignment and Consolidation Opportunities

Business leaders stressed that organizations need to take
initiative to find collaboration opportunities and can’t wait to be
approached.

Organizations indicated that more collaboration within the local
economy could reduce competition in some cases, allowing
businesses to benefit.

While state mandated collaboration can be a burden for some
organizations, it ultimately forces organizations to work together
to improve.

Some participants’ collaborative efforts ultimately improved the

customer’s end product (e.g. design/build construction and creative

print collateral production).
Some organizations regularly conduct organizational realignment
to ensure business efficiency.

"“Value added services

are necessary to maintain
client relationships

and challenge staff to
develop both personally
and professionally.

The more services we can
provide, the more
profitable we will become.

“"The technology industry
is changing more rapidly
than ever before. New
product development is
critical to staying relevant.”

V{4



Regional Economy

In general, organizations have a positive outlook on the future of
the Central New York economy.

Local leaders noted the variety of large business and industries that
have left the area over the past few decades, and stressed the
importance of ensuring that current businesses and industries
remain viable in Central New York.

High energy costs may prevent some businesses from investing in
the region.

Organizations noted the impact that job availability has on the local
economy, and that the stability of the job market increases
consumer confidence and spending.

Participants acknowledged that most do not know how to

“sell Central New York,” and suggested that more could be done

to present the local economy and our readily available natural re
sources in a positive light.

Poverty

All recognized that the Central New York region has a significant
issue with regard to poverty.

Many feel businesses have a responsibility to play a role in

finding a solution.

Participants spoke of the need for businesses to make a concerted
effort to hire the disadvantaged and provide flexibility around the
additional challenges poverty creates for individuals

(e.g. transportation, education, and childcare).

Competition

Organizations feel that competition continues to grow in the market,
resulting in a negative impact on profit margins.

With many companies switching and/or augmenting a bricks and
mortar presence to one that is internet-based, competition is now
coming in different forms from all over the world.

The internet has increased costs and competitors for many, yet has
brought new opportunities as well.

¥ 'V &l

-

o ¢ 4
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Prepared by ‘:!\,QM
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“Our cost for benefits

as a whole is staggering
for a small business.

We try to offer employees
competitive packages

to compete with larger
employers, and the cost to
us is way too expensive.”

“"Pay increases provided by
employers are negated

by the cost of health and
dental insurance.”

Forecasters’ Feedback: Opportunities & Challenges in 2017

Employee Benefits

Organizations continue to report that annual, double-digit

percentage increases in employee benefit costs, particularly health
insurance, has a negative impact on their business.

Increased health insurance costs are difficult to keep up with,
resulting in costs being passed along to employees, and creating a
negative impact on businesses’ ability to attract and retain employees.
Small businesses indicated that it is difficult to attract skilled
individuals due to the cost of benefits that prospective employees
anticipate. These businesses have trouble competing with the

benefits offered by larger companies.
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Prepared by #,RMS

Government Policy & Regulatory Issues

Political Landscape

While there is concern and feelings of uncertainty about the Presidential
transition, some expressed hopeful optimism from some that the new
administration will create a more positive environment for businesses.
Organizations feel that Regional Council grants to Central New York will
have a positive impact on the economy in serving as catalysts for
growth.

The cooperation of local governments was a concern for some
organizations. Many feel that city, county, and state governments can
do a better job of collaborating and “leading by example.”

Several noted that the government sector in Central New York does not
work together and shows a dysfunctional attitude toward collaboration.
Some felt the tax burden in New York State prevents companies and
individuals from investing in the area.

Regulatory Requirements/Changes

Most organizations feel the growing number of regulations has a negative
impact on area businesses.

Regulation compliance results in an increase in ongoing employee training and
general labor costs.

In some instances, government regulation creates business opportunities for
organizations that support other businesses.

Particular reference was made to the salaried overtime requirement as

being an added burden to local employers. Organizations expressed concern
that the new overtime rule would have a negative impact on employers and feel
the salary threshold to receive overtime is too high.

There is significant concern among organizations about the cost impact of the
proposed minimum wage increases.

The finance industry indicates that the State Department of Labor’s new
fiduciary rule will significantly impact the way business is done.

Building code regulations have increased the cost of housing. Compliance with

regulations accounts for a significant portion of the final costs.
19
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Manpower Group Market Analysis of CenterState NY

Introduction

Every market is unique in terms of its occupations
and industries. Each plays into determining

the overall growth of a market, among many other
factors. The information in this analysis of the
extended Syracuse Market should be utilized as part
of a broader discussion on how to expand skill sets

within the Syracuse area.

Region Info

For this analysis, the CenterState New York region is defined as the
twelve counties surrounding the extended Syracuse market:

= Cayuga

< Cortland
< Herkimer
= Jefferson
= Lewis

= Madison

= Oneida

< Onondaga
< Oswego

= St. Lawrence
= Seneca

= Tompkins

Industry Summary

603,379
610,843
7,464

2016 Industry Jobs
2020 Industry Jobs
Total Change

Total % Change 1.2%
2016 Average Earnings
per Worker $58,475

Occupational Summary

2015 Occupational Jobs 604,674
2019 Occupational Jobs 612,060
Total Change 7,386
Total % Change 1.2%
Openings 74,623
2015 Median

Hourly Earnings 20.61

The difference between the occupational jobs and the industry jobs are
the jobs which are not classified within an industry, which makes up 1,295

jobs in 2016 in the market.

Upbeat Job Market Expected for Syracuse, NY MSA
According to the ManpowerGroup Employment Outlook Survey, Syracuse
MSA employers expect to hire at a steady pace during Q1 2017. Of those
surveyed, 19 percent plan to hire more employees from January through
March. This number is offset by the 4 percent that plan to reduce payrolls,
while 74 percent of employers expect to maintain current staff levels and
3 percent indicate they are not sure of their hiring plans. This yields a

Net Employment Outlook* of 15 percent.

Local employers anticipate a steady hiring pace compared to Q4 2016
when the Net Employment Outlook was 15 percent. Last year at this time,
employers expected less hiring activity when the Outlook was 7 percent.

Observations

e For the coming quarter, job prospects appear best in durable goods
manufacturing, transportation and utilities, wholesale and retail trade,
information, professional and business services, education and health ser
vices, leisure and hospitality, and government.

e Employers in nondurable goods manufacturing plan to reduce staffing levels.

e Hiring in construction, financial activities and other services is expected to
remain unchanged.

Decrease Staff Maintain Staff Don’t Know Net Employment

Increase Staff

Levels Levels Levels Outlook
Q1 2017 19% 4% 74% 3% 15%
Q4 2016 20% 5% 73% 2% 15%
Q1 2016 16% 9% 75% 0% 7%

*The Net Employment Outlook is derived by taking the percentage of employers
anticipating an increase in hiring activity and subtracting from this the percentage of
employers expecting a decrease in hiring activity.



Prepared by 'II’ ManpowerGroup

2016-2020 CenterState NY Industry Size and Growth

2016 Jobs 2020 Jobs Growth 9% Growth 2016 Total

Earnings
$130,000
$120,000 Construction 20,254 20,655 402 2% $63,014
$110,000 Manufacturing 52,612 48,838 - 3,774 -7% $79,262
9 $100,000 Trade, transportation,
< $90,000 and utilities 117,493 118,476 983 1%  $46,192
& $80,000 '= Information 7,773 6,893 -880 -11% $61,538
£ $70,000 (& @, Financial activities 26,996 25,553 -1,443 5%  $68,055
Z $60,000 . ' Professional and
S $50,000 - .
I ’ business services 48,364 50,914 2,550 5% $61,135
$40,000 .
$30.000 Education and
$20’000 health services 121,917 128,937 7,021 6% $56,935
$10’000 Leisure and hospitality 59,645 62,320 2,675 4% $19,894
' 0 Other services 19,641 20,441 800 4% $31,284
Government 123,163 122,173 -990 -1% $82,453
-20% -10% 0% 10% 20%

Natural resources,
2016 - 2020 % Growth mining 5,521 5,642 122 2% $43,335
Bubble size represents 2016 jobs in each supersector. Total 603,379 610,843 7,465 1% $58,475
Agriculture, natural resources, and mining
. Construction
. Education and health services

Observations
e The largest industry super sector in the CenterState New York
region is government.

@ Financial activities - Other large industry super sectors include education and health care
Government and trades, transportation and utilities. This is overall consistent with
. Information data reported in 2014 and 2015 at the broader industry super sector

level (1 digit NAICS).

Leisure and hospitalit . .
. P Y e The super sector with the largest total earnings per worker on

@ Vanufacturing average is government ($82K) followed by manufacturing ($79K),
@ oOther services both of which saw increases from last year.
@ Professional and business services = There are four industry super sectors that will not see employment

growth in the next four years, including manufacturing (-7.2%),
information (-11.3%), and financial activities (-5.3%).

e The largest growth is in education and health services (5.8%) and
professional and business services (5.3%).

Trade, transportation, and utilities

Source: EMSI Covered Employment - 2016.4
21



Manpower Group Market Analysis of CenterState NY

2016 CenterState NY Industrial Makeup

[ 26 Regional Jobs [l % State Jobs

30%
25%
&
o
© 20%
[}
&
[}
o
a 15%
)
o
(2]
3 10%
<
n
-
{ 5%
0% _-._ _-._ _-._ —
Construction  Manufacturing Trade, Information Financial Professional Education Leisureand  Other services  Government Natural
transportation, activities and business and health hospitality resources,
and utilities services services and mining

Source: EMSI Covered Employment- 2016.4

Observations
e Compared to state industry jobs
overall, the CenterState New York

2016 Regional Jobs 9% Regional Jobs 2016 State Jobs % State Jobs

Construction 20,254 3.4% 368,431 4.1% . ]
Manufacturing 52,612 8.7% 448,197 4.9% ;:glg\r;e?;?eﬁs 3:(;2“‘::5??2;‘%?
Trade, transportation, and utilities 117,493 19.5% 1,562,920 17.2% g.l. - ’ f’ SPor

) o . G & utilities, and manufacturing jobs
Ir-1form.at|on - 7,713 1.3% ' 070 but less professional services,
Financial activities 26,996 4.5% 700,363 7.7% financial activities, and information
Professional and business services 48,364 8.0% 1,276,272 14.1% industry jobs.
Education and health services 121,917 20.2% 1,786,032 19.7%
Leisure and hospitality 59,645 9.9% 908,041 10.0%
Other services 19,641 3.3% 363,577 4.0%
Government 123,163 20.4% 1,367,480 15.1%
Natural resources and mining 5,521 0.9% 30,143 0.3%

22



Prepared by 'l’, ManpowerGroup

2016-2020 Industry Sector Change Summary(at 2-digit NAICS)

[l CenterState NY Region [l New York [l United States

5%
R 4% —
oD
‘\.'5__% 3% o —
£2 20¢ _(/é
85\ 1% —— e ﬂ
0% ———
2016 2017 2018 2019 2020
2016 Jobs 2020 Jobs Change % Change 2016 Avg. Earnings Per Job EPJ 2016 Establishments
CenterState Region 603,379 610,843 7,464 1.2% $58,475 34,324
New York 9,082,537 9,446,334 363,797 4.0% $84,502 584,439
United States 141,632,483 147,750,780 6,118,297 4.3% $65,158 9,377,286
[ ndustry Breakdown (at 2 digit NAlCS) Source: EMSI Covered Employment - 2016.4
cs ind 2016 20%0 20%6 bZIO%]G 2016 Observations
NAI Industry Jobs Jobs Establishments Location . ;
Earnings Quotient The_ CenterState New York area is
projected to grow slower than the
11 Crop and Animal Production 4,780 4,944 $40,001 480 0.90 nation overall, based on all industry
21 Mining, Quarrying, and Oil and Gas Extraction 740 698 $64,864 54 0.28 jobs at the 2 digit NAICS level. The
22 Utilities 4,681 4,736 $146,522 96 1.96 region is expected to grow at 1.2% in
23 Construction 20,254 20,655 $63,014 3,283 0.72 the next four years while jobs are
eIl Manufacturing 52,612 48,838  $79,2626 1,353 1.01

expected to grow 4.3% nationally.

42 Wholesale Trade 19,808 20,174 $71,991 1,543 0.79 i
44 Retail Trade 76,448 76,901  $32,514 4,914 1.12 E;'ts i ;:'?::'g’hj‘;"(‘)’i;_tggzgriﬁg;‘i:me
48 Transportation and Warehousing 16,556 16,664 $50,113 771 0.83 0 y .
51 Information 7,773 6,893  $61,538 444 0.66 (2% growth reported) indicating
52 Finance and Insurance 20,879 19,583  $75,437 1,753 0.84 that the market growth may be
53 Real Estate and Rental and Leasing 6,117 5,969  $42,858 1,251 0.67 seeing a slowdown.
54 Professional, Scientific, and Technical Services 23,788 25,382  $75,548 2,780 0.63 * There are an estimated 34,324
55 Management of Companies and Enterprises 5,067 4,983 $84,077 208 0.53 establishments in the area.
56 Administrative and Support Services 19,509 20,550 $37,602 1,706 0.51 This is slightly less than the
61 Educational Services 31,456 32,143 $70,602 370 2.66 establishments reported in 2015
62 Health Care and Social Assistance 90,460 96,794 $52,182 3,547 1.12 (34,528) as well as those reported in
71 Arts, Entertainment, and Recreation 7,234 7,912 $22,305 720 0.76 2014, indicating a possible slowdown.
2 eommsioairmseis | SUL S0 SSSS 38 08 T cumunmens winn e e
er Services (except Public Administration , , , , . —
90  Government 123,163 122,173  $82,453 2,041 1.36 make up 6% of the state, similar to
last year’s analysis.
Total 603,379 610,843 $58,475 34,324
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CNY Rising - Upstate Revitalization Initiative: 2017 Outlook

Global Center for Unmanned
Systems and Cross-Connected
Platforms

The stature of Central New York and
the Mohawk Valley continues to grow
as a global leader in the development
of sense-and-avoid technologies and
unmanned air traffic management
(UTM) for unmanned aircraft systems
(UAS). After hosting the international
UTM convention in Syracuse in late
2016, the NUAIR Alliance will work
closely with the State to lead the

next phase of testing to safely integrate
commercial UAS into the national
airspace. So far the state has awarded
$35 million for the advancement of this
program including a 50 mile corridor
between Syracuse and Rome to advance
Beyond Visual Line of Sight technolo-
gies. The CNY Regional Council and
CenterState CEO continue to field

leads from a number of companies
interested in taking advantage of
these opportunities.

New York-Grown, New York-
Certified—Safe and Market-
Ready

In 2017 the CNY Regional Council
expects to launch a series of
controlled environment agriculture
projects throughout Central New York.
These projects offer the potential of
hundreds of jobs working in hundreds
of thousands of square feet of controlled
environment agriculture space and
growing leafy greens, vegetables and
other high value agriculture products.
The CNY Regional Council also expects
the continued growth of local dairy
producers and the expansion of local
dairy products through an expanded
global customer base for products
coming from companies like Chobani
and Cayuga Milk Ingredients. Finally,
the global demand for soy beans and
related products continues to rise. The
Port of Oswego has been a key asset for
local firms in bringing these products
to market and the deployment of an
inland port is expected to further
remove challenges for local agriculture
firms in getting goods to foreign and
domestic markets.

Global Manufacturing and

Global Manufacturing &
Logistics Hub

Anticipated new cargo flows at the
Port of New York/New Jersey due

to the expanded Panama Canal will
increase market demand for projects
like the Central New York Intermodal
Commerce Center (inland port).

This project could create benefits

for regional manufacturers and
agricultural producers by significantly
reducing logistics costs. New York
state is conducting a freight rail
assessment for its entire rail network,
which includes an analysis of the freight
needs for Central New York and will
inform the future development and
siting of the hub. As the state has
conducted this further analysis, the
CNY Regional Council has engaged
with three projects that may directly
locate warehousing and distribution
facilities adjacent to an inland port.



National Veterans
Resource Complex

With more than one million active

duty members of the military transitioning
to veterans status in the coming years,
Syracuse University’s Institute for
Veterans and Military Families is building
on its capabilities and reputation

as a national leader as an educational,
research and service leader for the
veterans community. Site work is
underway for the $12.5 million National
Veterans Resource Complex, and

SU has selected a world-renowned
architect for the facility.

Consensus Commission on
Government Modernization

Consensus, the commission on

local government modernization in
Onondaga County, plans to release

its full report to the community in
early 2017. The commission is
making recommendations to help the
community achieve three core goals:
effective and efficient governance,
economic growth, and inclusive and
responsive representation. This report
features recommendations to enhance
services and structures across five
areas: infrastructure, public safety,
municipal operations, economic
development and governance. It's
anticipated that the public will have
the opportunity to participate in a
potential referendum on the creation
of a new city-county governance
structure next fall.

Alliance for Economic
Inclusion

Progress continues to build out the
Alliance to accelerate training for
well-paying, in demand jobs; reinvest in
distressed communities; enhance
entrepreneurship opportunities for
residents of those communities and
support educational enhancements for
non-traditional students. Action on this
is expected in the first two quarters of
2017. Additionally, the state’s significant
investment in Say Yes to Education in
2016 makes permanent its endowment
and ensures that the program is fully
funded so that any student who
graduates from high school in the city of
Syracuse is guaranteed funding for their
college tuition.



Thank You Forecasters

Mary Allen
Gaylord Bros., Inc.

Nathan Andrews
Morse Manufacturing Co., Inc.

Chris Arnold
Reagan Companies

Hon. William J . Barlow Jr.
Mayor, City of Oswego

John Benson
Barton & Loguidice, D.P.C.

Shane Broadwell
Broadwell Hospitality Group

Michael W. Brunner
Bank of America Merrill Lynch

Dave Bulger
tuzag, inc.

Jane Cagwin
Commonfund Mortgage Corp.

Thomas Caracci
Courtyard by Marriott-Carrier
Circle

Clifford Carey
Next Step 2010, Inc. DBA Ear Q

Raymond Carrock
Aquarii, Inc.

Patrick Carroll

UA Plumbers & Steamfitters
Local 73

26

Joseph L. Charles, C.P.A.,
Fust Charles Chambers LLP, CPA’s

Pat Dailey, COO
Fust Charles Chambers LLP

Ellen Clark
Experience Oswego NY

John Clark
Cushman & Wakefield/Pyramid
Brokerage Company, Inc.

Gail Cowley
Cowley Associates

Karen Davis-Farage
Pole Position Raceway

Art Delaney
Delaney Moving & Storage, Inc.
United Van Lines

Lou DeMent
Giovanni Food Co., Inc.

Nick Dereszynski
Brown & Brown Empire State

Crystal DeStefano, APR
Strategic Communications, LLC

Peter J. DiLaura
CADimensions, Inc.

Lynnore Fetyko
The Greater Syracuse
Association of Realtors

Thomas Fiscoe
Dannible & McKee, LLP

David J. Foor
Visual Technologies Corp.

Pat Furlong
Furdi’'s Homes

Ralph F. Gaiss
Northeast Equipment Dealers
Association, Inc.

Joseph J. Geglia
Elmcrest Children’s Center, Inc.

Timothy George
The Eagle Insurance Agency

Bill Gerbig
Ralph W. Earl Company

Chuck Gijanto
Oswego Health

Ben Haith
GZA GeoEnvironmental, Inc.

John M. Halko
Servpro of N & E Onondaga
& of Oswego County

Earl R. Hall
Syracuse Builders Exchange

Chedy Hampson
TCGplayer.com

Edward Myers Hayes
Cayuga Centers

Gerd Henjes
Countryside Federal
Credit Union

John M. Henry
Mitchell’s Speedway Press

David Heymann
Sheraton Syracuse University
Hotel & Conference Center

Kevin Hill
JP Jewelers

Kevin Hopper
Dig Safely New York, Inc.

Madelyn Hornstein
Dermody, Burke & Brown,
CPAs, LLC

Beth E. Hurny
Prevention Network/OCAA

Anne Hutchins
River Edge Mansion Bed
& Breakfast

James lles
Suburban Propane, LP

Jim Lloyd
Suburban Propane

David Katleski
Empire Brewing Company

David Knapp
Onondaga County Legislature

Jeff Knauss
The Digital Hyve

Suzanne Kondra-DeFuria
Potter Heating & AC/Perrone
Plumbing

Mary LaMacchia
Business Journal News Network

James Lanning
Town of Skaneateles

Susan LaVallee
AXA

Paul Lear
Fort Ontario State Historic Site,
NYSOPRHP

Laurie Liechty, CPC
CPS Recruitment, Inc.

Melanie Littlejohn
National Grid

Matthew Lumia
JC Jones & Associates, LLC

Jennifer Marotto
Lutter Partnership for
Community Development

Peter Maier
INFICON Inc.

Toni Martin
Milton J. Rubenstein Museum
of Science & Technology

John McGraw
Uniforms ETC, LLC

Gardner McLean
Answer Syracuse-A Division of
Finger Lakes Business Services

Michael F. Melara
Catholic Charities of
Onondaga County



Anne Messenger
Messenger Associates, Inc.

Laura Miller
Darco Manufacturing, Inc.

Michael Moehringer
Clintons Ditch
Cooperative Co., Inc.

Paul K. Motondo
Syracuse Fire Fighters Assoc.,
Local 280, IAFF

Anne Marie Mullin
Laboratory Alliance of CNY, LLC

Paul Nagle
Nagle Athletic Surfaces, Inc.

Kirk Narburgh
King + King Architects, LLP

Mike Nash
KS&R, Inc.

Rita L. Reicher, Ph.D.
KS&R, Inc.

Charles Page
AceTrust Solutions, LLC

Bobby Paice
The DJ Company

Andy Picco
Sustainable Office
Solutions, LLC

Robin Pinkiert
Robin Pinkiert’s Logos
& Images Anywhere

Elizabeth Fallon Quilter, CFRE
YMCA of Greater Syracuse

Hon. Kathleen Rapp
Onondaga County
Legislature

Christopher Resig, AlA,
LEED AP

N.K. BHANDARI, Architecture
& Engineering, P.C.

Leola Rodgers
Syracuse Community
Health Center, Inc.

Maryann Roefaro

Hematology-Oncology
Associates Of Central

New York, PC

Michael Rost
ACC Technical Services, Inc.

Nicole Samolis, CSEP
SKY Armory

Ted Sarenski
Sarenski Blue Ocean
Strategic Capital, LLC

Michael Sattler
Bryant & Stratton College

Lori Schakow
Child Care Solutions

David Schneckenburger
Thompson & Johnson
Equipment Co., Inc.

Richard J. Shaw
LogiCore Strategies, LLC

Michael Spoont
IV4.com

Tim Stitt Sr.
MCK Building Associates

Stephen Swift, ChFC
Blue Water Capital
Management, LLC

Mary M. Thompson
Home Builders & Remodelers
of Central New York

Todd Sullivan
Tech Bridge International

Ping Xaio
Tech Bridge International

Hon. Damian M. Ulatowski
Supervisor, Town of Clay

Eric VanAlstyne
Atlantic Testing
Laboratories Limited

Fanny Villarreal
YWCA of Syracuse and
Onondaga County, Inc.

John D Wakefield
Empower Federal Credit Union

Robin Walker
Walker Happy Hearts Childcare

Kerrie Ann Webb
Oswego YMCA

Sarah Wiles
Mid-Lakes Navigation

Rick Yacobush
iHeartMedia

Ryan York
Pinnacle Investments, LLC.

Glenn Zansitis
Zink Shirts

Randy L. Zeigler, CFP,
ChFC, CLU

Ameriprise Financial
Services, Inc.

Caliber Patient Care
C&S Companies

Dupli Envelope
& Graphics/PCI

Fort Ontario

O’Brien & Gere
Riccelli Nothern
Simons Agency, Inc.
SRC, Inc.

Sunoco - Fulton
Ethanol Plant
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